
OFICIAL SCHOOL OF HIGHER EDUCATION IN DESIGN

• COMMERCIAL 
SPACES (RETAIL 
DESIGN)

• SPACES FOR THE 
HOSPITALITY AND 
RESTAURANT 
INDUSTRY 
(HOSPITALITY 
DESIGN)
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OFFICIAL 
MASTER’S DEGREE 
IN EXPERIENTIAL 
INTERIOR DESIGN 



DIRECTOR OF THE MASTER’S 
PROGRAM 
Dr. Carmelo Zappulla
With a PhD in Architectural Design from the Polytechnic Uni-
versity of Catalonia, Carmelo Zappulla is a co-founding partner 
of External Reference Architects, a studio which specializes 
in architectural and interior design projects that promote sys-
tems that interact with users. His works include the design of 
the exhibition for the Spanish Pavilion at Expo 2012 Yeosu, the 
Yota Devices stands for the Mobile World Congress, the offi ce 
of theatre company Fura dels Baus and the restaurant Alkimia 
in Barcelona. In 2017, the design for the restaurant received the 
SBID International Design Awards for his interior design and 
the INARCH prize for the Best Chef’s Restaurant awarded by 
the Italian National Institute of Architecture. 

He has taught at other renowned schools such as the Institute 
of Advanced Architecture of Catalonia (IAAC). 

CO-DIRECTOR OF THE 
MASTER’S PROGRAM 
Pedro Coelho, has a degree in Design from the Faculty of Ar-
chitecture of the University of Lisbon. He is Coordinator of the 
Interior Design Department at LCI Barcelona School of Higher 
Education in Design. His professional activity centres on the 
design of interactive exhibition spaces which involve the user 
in meaningful experiences, enhancing the communicative value 
of commercial and institutional interior space. With a Master’s 
degree in Design and Public Space, he is currently writing his 
thesis for the UPC PhD program.

ADMISSION PROCESS
The access requirements established by LCI Barcelona are as 
follows: 

• Bachelor’s degree, or equivalent  issued by an institution of 
the European Higher Education Area authorized in the coun-
try issuing the degree for access to Master’s degrees 

• Bachelor’s degree in Interior Design 

• Bachelor’s degree in Architecture 

• Bachelor’s degree in Technical Architecture 

• Bachelor’s degree in Artistic Studies in Design 

• Those holding degrees in educational systems outside the 
European Higher Education Area who have completed the 
previous accreditation for an offi cial Spanish university de-
gree 

• English level B2 

No access test will be performed. The admission application 
must be accompanied by a certifi ed copy of the student’s offi -
cial degree and the student’s Curriculum Vitae, letter of mo-

tivation and portfolio. The prospective student will also have 
a personal interview (conducted in person or online) with the 
Master’s degree team.

TEACHERS
Dr. Iván Álvarez, has a PhD in Urban Development from the 
UPC. After receiving a degree from the Faculty of Architectu-
re at the University of Las Palmas de Gran Canaria in 2005, 
he worked professionally with the architectural studio Este-
ban Penelas Architects and Actar Arquitectura. He began his 
postdoctoral activity at Cornell University with a Marie Curie 
International Outgoing Fellowship 2012, having achieved the 
prestigious Marie Curie IOF scholarship.

Dr. Edgar Domínguez Carreño, has a PhD in Environmental 
Design and Architecture from the UPC with the thesis “The Va-
lue of Shadows”. His professional and research work focuses on 
lighting design, translating the criteria of architectural projects 
into criteria of light, needs and functionalities in space, etc.

Aldo Sollazzo, is an architect and researcher. He earned a 
Master’s degree in Advanced Architecture from the Institute for 
Advanced Architecture of Catalonia (IAAC) in 2013 and a Fab 
Academy Diploma from Fab Lab Barcelona in 2014. He is the 
founder of Noumena and Fab Lab Frosinone. Since 2013, he has 
managed and coordinated Reshape.

Nicolás Markuerkiaga, has a degree in Architecture from 
the Architecture School of Barcelona (ETSAB). He founded 
Zaga Arquitectura in 2010. He is currently writing his doctoral 
thesis for the UPC.

David Cabrera Dalmazzo, holds a Master’s degree in Cog-
nitive Systems and Interaction Media from Pompeu Fabra Uni-
versity, where he is currently writing his doctoral thesis. He has 
worked on interactive design projects for institutions such as 
the Picasso Museum of Barcelona, the MNAC and the Prado 
Museum. He teaches at the Institute for Advanced Architecture 
of Catalonia (IAAC).

Jorge Rodríguez Nieto, is a publicist who specializes in Corpo-
rate Communication. He has a degree in Fine Arts in New Media 
and Business Administration from the University of the Andes 
and a Master’s Degree in Cultural Management in Cultural In-
dustries from the University of Barcelona. He was awarded the 
Prometheus Prize in 2002 and he has been a consultant to the 
Columbian Ministry of Foreign Affairs and Sony Pictures Enter-
tainment, amongst others.   

Dr. Pablo Baquero, is an architect, artist and computational 
designer whose principle research interest is to investigate how 
natural systems and computational simulation can infl uence the 
architecture of the future. He has a PhD in Genetic Architecture 
from the International University of Barcelona (UIC) and a Mas-
ter’s in Advanced Architectural Design from the University of 
Columbia.  

Pablo Rovalo, is the founder of Research Studios in Barcelona. 
He is a media professional who has worked in well-known com-
panies such as Nokia, Coca-Cola, CaixaBank and groups such as 
La Fura dels Baus. He worked on the fi lms Mission Impossible 
(1996), Amores Perros (2000) and 21 grams (2003). 



TECHNICAL SPECIFICATIONS

Qualifi cation: Offi cial Master’s degree in Experiential       
Interior Design 

Credits: 60 ECTS

Hours: 400 hours on campus 

Duration: 1 year split into 2 semesters 

Dates: October to July

Times: Monday, Tuesday and Thursday from 18 to 22h

Lenguage: a) Spanish option
                     b) English option 
 

Mode: On campus
Special itineraries:

→ Commercial spaces (Retail Design)

→ Spaces for the hospitality and restaurant industry 
(Hospitality Design)

WHO MAY BE INTERESTED 
This program is designed for graduates with a Bachelor’s 
degree in Design, and graduates and professionals from the 
worlds of design and architecture who wish to acquire profes-
sional knowledge of and practice in the creation of commer-
cial spaces. Our aim is to train expert professionals in a mar-
ket that is relentless in its search to innovate in products and 
services. This is a course for all students and professionals 
who wish to acquire all the tools and methodologies related 
to Experiential Interior Design.

PARTNERS

OFFICIAL MASTER’S 
DEGREE IN EXPERIENTIAL 
INTERIOR DESIGN 

The clear trend in consumption processes is for people to 
seek the value of personal experience in their leisure and 
shopping activities. The inclusion of user experience in spa-
ce is a response to the paradigm shift in the brand-custo-
mer relationship. Today’s consumers are no longer passive 
bodies, but are more critical and informed and seek dialo-
gue and interaction with the fi rm’s world through different 
platforms and channels: on websites, mobile applications, 
advertising posters or in the physical space of a store.

Experiential Interior Design (EID) refers to the practice 
of implementing experiential values in the fi eld of spatial 
design. It is a new approach to the creation of interiors ba-
sed on the principles of human behaviour in relation to an 
environment organized and defi ned by human beings that 
stresses their experiential needs.

The idea of EID is based around the impact of an environ-
ment which is formed by subjective individual experience. 
This is the result of human interaction with the physical spa-
ce or environment whose impact can be described as senso-
rial, emotional, intellectual, pragmatic and/or social.

Therefore, this Master’s degree places people at the centre 
of the practice of spatial design. Through knowledge, tech-
niques and skills structured around a project-based culture, 
students will learn to come up with creative solutions to in-
corporate in the best possible way the infl uence of human 
experience in the relationships that users establish in and 
with places.

The integration of technology and a multi-channel, 360º 
view of the user’s experience (now forming the core of the 
research and project development) help students of the pro-
gram to acquire the skills necessary to carry out projects 
specialized in the emotional experience of space.



OBJECTIVES
The main objective is to train specialized professionals able to 
meet the current demand for the design of experiential com-
mercial spaces, by equipping students with the tools and work 
methodologies necessary to cope with the challenges of the 
new brand-customer paradigm in which products or services 
are chosen for the experience that they provide before purcha-
se and during consumption/use.      

• Commercial spaces (Retail Design): Students will tackle 
the problems of new trends in commercial interior design 
by carrying out innovative projects that promote interac-
tion between brand and user (franchises, fl agship stores, 
outlets, pop-up stores, showrooms, showcases, stands for 
trade shows, etc.).

• Spaces for the hospitality and restaurant industry (Hos-
pitality Design): Working with colleagues studying for an 
Offi cial Master’s in Creation and Development of Digital Pro-
jects, the students will form a platform for experimentation 
centered on the conception and development of interaction 
applied to spaces in the hospitality and restaurant sector 
(resorts, hotels, restaurants, bars and nightclubs, etc.

Other objectives:

• Provide tools, knowledge and skills to train professionals 
from the world of Experiential Interior Design with an inter-
disciplinary approach, a high level of competitiveness and a 
professional hands-on methodology. 

• Provide a comprehensive design training system in order to 
enable students to generate innovative new concepts in di-
gital technology and culture. 

• Design and manage Experiential Interior Design projects in 
the various stages of conception, development and cons-
truction and execution of the work. 

• Manage the design and innovation process of specialized 
projects in the retail and hospitality sectors. 

• Promote experimentation and research in the subject in or-
der to give students the opportunity to study for a doctorate.

SKILLS
• Develop ideas and arguments reasonably and critically. 

• Develop methodologies for researching and analysing the 
latest trends in Experiential Interior Design in the retail and 
hospitality sectors. 

• Propose research and innovation strategies to meet expec-
tations centred on functions, needs and materials. 

• Use advanced resources for graphic expression and repre-
sentation in commercial space projects. 

• Create and manage comprehensive interior design projects 
by creating new commercial environment formats focused 
on the user’s experience. 

• Master the advanced technological processes of production, 
digital manufacturing and manufacturing associated with 
the design and construction of interior spaces. 

• Propose innovative business and entrepreneurial strategies 
in the retail and hospitality sectors through the comprehen-
sive management of design and its processes.

STRUCTURE
The educational planning of the Offi cial Master’s degree in 
Experiential Interior Design is based on the criteria set by the 
European Higher Education Area (EHEA). It is structured in one 
block of common compulsory modules, a further block of op-
tional modules, the fi nal Master’s project, and an internship, for 
a total 60 ECTS.

This program allows students to specialize in two different as-
pects of Design:

→ Spaces for the hospitality and restaurant industry  
(Hospitality Design)

Students will complete a fi nal Master’s project in which they 
must devise, develop and make a prototype of a project accor-
ding to their chosen specialization.
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PROGRAM OF STUDY

→ COMMON MODULES

MODULE I (6 ECTS)
Research in the design of commercial spaces

SUBJECTS
 › Trends in experiential design for commercial spaces 
 › Methodologies for research in design

MODULE II (9 ECTS)
Project methodology and advanced concepts focu-
sed on the user/consumer

SUBJECTS
 › Experiential marketing  
 › Strategic brand communication 
 › Methodology for innovation in spaces and services 

MODULE III (9 ECTS)
Advanced technologies and materials for the design 
of commercial spaces

SUBJECTS
 › Materials and sustainability 
 › Digital design and manufacturing

MODULE IV (3 ECTS)
Design and innovation management

SUBJECTS
 › Innovation and entrepreneurial management

→ OPTIONAL MODULES

MODULE V (11 ECTS)
Option 1: Commercial spaces  (Retail Design)

SUBJECTS
 › Visual merchandising
 › Methodological practice: Commercial spaces (Retail Design)

MODULE V (11 ECTS)
Option 2: Spaces for the hospitality and restaurant 
sector (Hospitality Design)

SUBJECTS
 › Conception and development of interaction in space 
 › Methodological practice: Spaces for the hospitality and res-
taurant sector (Hospitality Design)

→ INTERNSHIPS (9 ECTS)

Students will undertake internships in commercial space 
design teams in companies in the retail or hospitality sector. 
This program includes internships that can be combined with 
the Master’s degree course timetable.

→ FINAL MASTER’S PROJECT 
MODULE VI (13 ECTS)

Students must complete a project on the specialization studied 
in order to demonstrate that they have absorbed the skills ac-
quired throughout the year.
The FMPM consists of an original piece of theoretical and prac-
tical research in which the student develops a methodological 
system capable of analysing and interpreting the most impor-
tant topics in contemporary design, with a particular concern for 
user experience in the world of Retail AND Hospitality Design.

PROFESSIONAL PROSPECTS 
• Design of new concepts and formats for commercial spaces 
• Design of new concepts and formats for the hotel and 

restaurant industry (Hospitality Design)
• Design of experiences for corporate spaces 
• Design of interactive experiences in commercial spaces 
• Design of interactive experiences in exhibition spaces: mu-

seums, exhibitions and stands
• Art direction for interior and spatial design projects 
• Design of interactive experiences in spaces in the retail and 

hospitality industry sectors 
• Creative and art direction for brands in the retail and hospi-

tality sectors 
• Design and innovation management of projects specializing 

in these sectors



  
  www.lcibarcelona.com

FOLLOW US!
+34 93 237 27 40
Balmes, 209
08006 Barcelona

Facebook.com/LCIBarcelona
Twitter.com/LCI_Barcelona

ABOUT LCI BARCELONA
LCI Barcelona School of Higher Education in Design trains 
design professionals renowned for their excellence and 
global vision. 

We offer:

• Bachelor’s degrees in Design (Product, Interior, Graphic 
and Fashion Design)

• Offi cial Master’s degrees
• Master’s degrees and Postgraduate/Specialization 

programs with joint certifi cation from the UB and also 
LCI’s own programs

• Professionalization courses through Continuing 
Education programs

• Summer courses
• In-company training tailored to the needs of a specifi c 

company or sector

LCI Barcelona offers all its students the possibility of 
completing their education through: 

• Professional internships 
• Access to Job Vacancies 
• Support and networking available from the international 

LCI Education Network

BARCELONA, A CULTURAL 
AND PROFESSIONAL 
DESTINATION 
Barcelona is a cosmopolitan destination par excellence: art, 
design and fashion fi ll the air. In addition to setting trends in 
the creative sector, it is also a benchmark for other sectors 
such as new technologies and innovation. This makes it an 
ideal place for anyone interested in enjoying cultural life 
during their education.

Over 33% of our students currently come from abroad, which 
demonstrates the international prestige and presence that 
LCI Barcelona has achieved since its inception, assisted by 
all the benefi ts of such an avant-garde city as Barcelona.

The Department of International Relations provides support 
to students on educational matters (orientation at the 
start of studies) and routine procedures (accommodation, 
study visa application, foreign ID (NIE) procedures, medical 
insurance, etc.).

LCI BARCELONA IS A MEMBER OF THE LCI EDUCATION NETWORK, 
PRESENT ON 5 CONTINENTS, WITH 23 HIGHER EDUCATION CAMPUSES.


